




Annual Expenditures Average U.S. Family 2007
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Gibbs Planning Group
Retail Needs Trends for Sales



Mayflower Shop, Chatham, Mass





& SI am busy & Shop 
After 5:00 pm



Shoppers Spend More Money in Less Time per Visit….

Source ICSC





Most Men Don’t Shop…
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Challenges:g

13King Street Retail Study Gibbs Planning Group



U.S. Retail Soft-goods Average Market Share
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Apparel Shopping Center Visits (All Shoppers)
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Estimated Market Demand for CBD Area 2008-2015
(Fulton Corridor Specific Plan Area)

340,000 sf
300,000 sf

4,000 units

Multifamily Residential    Retail & Restaurant  Office

Source: Strategic Economics
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Street & Parking Impacts on Urban Retail Sales
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Option 1: Do Nothing E

Civic Center

N
Fulton 

S

W
Grizzles 

Ball Park

W

• Minimal Private Investment
• Business Recruitment Needed 

1
• Marketing Needed
• Local Businesses 
• Potential for Local Restaurants
• Seek Pubic Market

Fulton Mall, Fresno 1.





Option 2: Re-Construction E

Civic Center

N
Fulton 

S

W
Grizzles 

Ball Park

W

• Master Developer
• Restaurants

2
• Marketing 
• Leading Anchors & Retailers
• Significant Public Funding

Fulton Mall, Fresno 2.



Option 3: Add Cross Streets E

Civic Center

N
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Ball ParkW

• Will Attract Restaurants
• Seek Public Market

3
• Limited Expansion Potential
• Will Increase Visitors

Fulton Mall, Fresno 3.



Option 4: Install Narrow Lane E
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• Limited Commercial Improvement 
With out On Street Parking

4Fulton Mall, Fresno 4.



Option 5: Limited Reconstruction E

Civic Center
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Grizzles 

Ball Park

W

• Limited Commercial Improvement
• Need to seek Master Developer

5
Need to seek Master Developer

• Attempt to Attract Large Retailers
• Seek Public Market
• Will Attract Some Restaurants

Fulton Mall, Fresno 5.



Gibbs Planning GroupPier Park, Panama City  Simon Properties



Option 5: Limited Reconstruction E

Civic Center

N
Fulton 

S

W
Grizzles 

Ball Park

W

• Limited Commercial Improvement
• Need to seek Master Developer

7
Need to seek Master Developer

• Attempt to Attract Large Retailers
• Seek Public Market
• Will Attract Some Restaurants

Fulton Mall, Fresno 7.



Easton Town Center, Columbus



Option 6: Open End Blocks E
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7Fulton Mall, Fresno 7.





Option 7: Rebuilt Streets E
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8Fulton Mall, Fresno 8.



Merchandising Plan Option E
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Fulton Mall, Fresno



Public Market: 7 days a week-enclosed



Relative Required  Public Investment to Generate Market Rate Commerce
Property Purchase, Building Improvements, Leasing, Marketing, Special Events, Parking, Streetscape 
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